
ClarityPaper™

ABM isn’t a shortcut to
pipeline. It’s a long game

built on respect.
Let’s talk about what happens when

marketers forget that
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What do you get when you
mix vague metrics, fake

precision, and no
methodology?

A viral ABM post with zero strategic value.
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"$250 in direct mail → $45K in pipeline."
 “6.2 stakeholders is the magic number.”
 “63% engagement from personalization
at scale.”

All flash. No context.
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ABM isn’t a campaign
tactic. It’s a relationship

strategy.
And relationships don’t run on fantasy math.
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Real ABM is:
Slow

Intentional
Built on trust

It respects the buyer, the process, and the
truth.
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Falsified “data” feeds the
illusion that ABM is easy.

That illusion wastes budgets, breaks trust, 
and burns teams out.
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If your ABM play looks
fast, easy, and perfect...

It’s probably not working.
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We don’t need more vanity
metrics.
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 We need marketers willing
to say:

 “This is what worked, and
this is what didn’t.”
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Are you one of them?

www.dycmarketing.com


